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Agenda

®* Market Dynamics
* Key Drivers:
— Consumers
— Originators
— Financial Institutions

® Primary Consumer Research




Market dynamics are driving future needs

1. Card Models are under attack and business
models are changing
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2. Regulatory intervention is remaking the face of
commerce
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In Pursuit of a
Better Payment

System

3. Mobile and digital technology has changed life as we know it

MasterPass "9

Alipay

NFC

More than 550 million registered users.
Around 8.5 million transactions daily.




Movement to real-time by connecting all payment stakeholders
is an impartial, open network
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Consumers, Merchants and Financial Institutions drive the need
for real-time payment networks

Open Flexible

VARIETY OF SUCCESSFUL Open, Flexible,
HEERE NIEIHOIR Real-time Solution




An thorough examination into our key drivers proves the shift to
real-time is eminent

FINANCIAL

Shticth L TEOlE INSTITUTIONS

v Demand for real-time v’ Traditional and v Research shows that
payments is real eCommerce merchants consumers are willing to
seek alternative to pay their financial
traditional models: i.e.
Square, Google Wallet,

v/ Overseas money
transfers offer unique
opportunity for value

institutions for real-time
availability of funds

PayPal
to the consumer v" Changes to infrastructure
v Consumers have a are expensive, true value
willingness to pay for is found in reuse of
this value across existing capabilities in new
multiple payment ways

v" Ubiquity for consumers is

models "
critical




PayNet’s “Egg” Strategy Addresses the Originator Market

Early wins must focus on market perception as well as value to the originator

v’ 5 Categories of Originators are being targeted: P2P, Ecommerce, Commercial, Fin Serve, Retail (MPOS).
v' FIS has already held discussions with ALL of the brands represented below
v’ Several brands have indicated they will move as PayNet approaches critical mass of DDA coverage*

P2P Ecommerce Commercial
Providers Providers 6 Applications
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Financial Service Retail
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*20%+ DDA coverage is the tipping point for PayNet Originators



http://www.nationwide.com/

Senders believe it is extremely or very important for payment
recipients to be able to use their money immediately

OVERSEAS MONEY TRANSFER USERS 80%

A2A TRANSFER USERS 58%

P2P PAYMENT USERS 41%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

* Read as: 80 percent of overseas money transfer users believe it’s important for their recipients to be able to use the money they
send to them immediately

l I S Source: FIS Real-time Payments Research, March 2013; n = 1,508



Consumers, especially outbound foreign money transfer users,
are willing to pay fees for real-time payments

B WILLING TO PAY A FEE M NOT WILLING TO PAY A FEE

OVERSEAS MONEY TRANSFER USERS 94%*

A2A TRANSFER USERS

P2P PAYMENT USERS

EXPEDITED BILL PAYMENT USERS

l I S Source: FIS Real-time Payments Research, March 2013; n = 1,508



Consumers would also like to use real-time for a broader range
of transactions and many are will to pay fees

Outbound foreign
money transfers

100% -

P2P
payments

A2A
Online bill transfers
payments

WILLING TO SWITCH

80% -

60% -

40% -

WILLING TO PAY FEES

20% -

Percent of consumers willing to pay fees for
real-time payments services

0% . .
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Percent of existing transactions that consumers would switch to real-time
through their bank’s online banking service or mobile banking app

Note: size of bubble reflects the percent of existing transactions that consumers would switch multiplied by the percent who would pay fees

l I S Source: FIS Real-time Payments Research, March 2013; n = 1,508



The majority of consumers want real-time payments services
from their primary checking account provider

WOULD NOT USE A
REAL-TIME PAYMENT
SERVICE 12%

NO PREFERENCE/

DON’T KNOW 16%
PRIMARY

CHECKING
ACCOUNT
PROVIDER 55%

ALTERNATIVE
FINANCIAL SERVICES
PROVIDER 7%

PRIMARY CREDIT
CARD PROVIDER 10%

I I S Source: FIS Real-time Payments Research, March 2013; n = 1,508



Thank You

Peter Gordon

Peter.gordon@fisglobal.com
617.645.3904
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